






To achieve plastic reduction 

across a sector. 

Example: 250 F&B outlets 

signed a No Straws pledge

WWF assistance on strategies and knowledge building for plastic 

action and communications. 

For individual businesses to 

champion their reduction of 

plastics through strict, time-

bound targets, and investing 

into imPACT.





Supporting 

Partner:

HOSPITALITY FOOD AND BEVERAGE MANUFACTURING

E-COMMERCEPROPERTY MANAGEMENT



What we want 

to avoid

• Proven effective steps taken together with fellow 

industry players for impactful changes

• WWF takes ownership of narrative

• Synergy and scalability for pre-competitive actions

• Best practice sharing from PACT champions



• Identification of low hanging fruits to drive reduction that 

specific sectors can collaborate on

• Replacement via the Alternative Materials Tool

• Awareness, education and choice - aiming towards a 

lasting impact and reduction are key. 

• POS charging for single-use plastic items is highly 

effective - it leads to an immediate reduction of non-

essential items, allows consumer choice, and promotes 

the wanted behaviour of BYO.



Since 2019, they have implemented a default opt-out function for cutlery



By 2024, to remove unsustainable 

takeaway food packaging used by their 

food merchants 

 Develop guidelines for their F&B 

partners to reduce their plastics 

consumption

 Evaluate and adopt alternative materials 

for takeaway packaging

 Pilot tests with reusable packaging
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