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Reducing Plastic Waste in Traditional Market in Bandung
and Banjarmasin — Less Plastic, More Tradition

The Indonesia Plastic Bag Diet Movement (GIDKP)
Indonesia
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Plastic-free Market: Measurable reduction through behavior
change and awareness
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Interventions: Important steps to create behavior change

?ﬂ&ﬁ/ﬁ?‘ PANDUAN PEDAGANG PASAR RAKYAT

SKENARID INTERVENSI PEDAGANG KATEGORI BASAH

3

| Increased number of consumer to bring their
= ®ﬁ 8 own reusable bag:
, ! 1. Bandung:
N . Cihapit Market: increased by 33%
5 T . Kosambi Marke: increased by 13%.
— — SR 2. Banjarmasin:
. Pandu Market: increased by 21%
&M= i o (2= . Pekauman Market: increased by
42%.

Intervention: Packaging alternatives

Reusable options: Single-use options:

= Used reusable
bags and calico P on

bags s v
s

Decreased number of single-use plastic bags:
1. Bandung:

Used paper
P

. Cihapit Market :decreased by 19%
. Kosambi Market: decreased by 11%
2. Banjarmasin:
. Pandu Market: decreased by 27%
. Pekauman Market: decreased by
18%
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Success Factors and Challenges:

Success Factors:

1. Support from
Government (Ministry
and Local
Government)

2. Engagement with local
stakeholder (market
management and
vendors)

3. Regular public
campaign

W
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Challenges:

1.

2.

Compliance with local
regulations
Government budget
for law enforcement
Complex process to
create system change
for the traditional
market .
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Rethinking Plastics — Circular Economy Solutions to Marine Litter | 26.07.2022 | Page 4



Implemented by

L Rethinking Plastics

erman 4 Seitia G f Circular Economy Solutions to Marine Litter
eutsche Gesellscha X% A

8 . | Z e EXPERTISE % g B tpa
cooperation Zusammena rbeit (512) GmbH = FRANCE . ‘_@ & ) ey

Co-funded by the European Union DEUTSCHE ZUSAMMENARBEIT 7 J_, ?j\ 3

Rahyang Nusantara, rahyang@dietkantongplastik.info

http://dietkantongplastik.info/
http://rethinkingplastics.eu/
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